
Land Rover Achieves 48% Response Rate 
with Ebi’s Digital Direct Marketing Campaign 

The Challenge

WND UK is the Sigfox 0G Network 
Operator in England, and end-to-end 
ioT  solution provider delivering local 
service with global scale.
wndgroup.io/uk

Land Rover is a British brand of 
predominantly four-wheel drive, 
off-road capable vehicles, that is 
owned by multinational car 
manufacturer Jaguar Land Rover.
www.landrover.co.uk

In the highly competitive car market, 
print marketing campaigns achieve 
an average of 4.9% response rate. 
The Internet of Things (IoT) opened a 
new innovative and affordable 
communication channel to digitise 
print media and inspire potential 
buyers to book a test drive.
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Since 1977, UK-based Ebi has been a 
full-service creative print house 
servicing a range of European 
industries.
easibind.com
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The Solution

An  IoT-enabled direct mail pack 
featuring vehicle graphics and 
specifications included a replica of 
the car’s “start/stop” button. Pressing 
the button sent an instant test drive 
request message over the 0G 
Network, to the nearest Land Rover 
dealership.

The Results

Unprecedented in direct marketing: 
Land Rover’s direct mail response 
rate jumps 10-fold to 48% 
compared to traditional print direct 
marketing campaigns and delivers a 
24x return on investment with Ebi’s 
IoT-enabled Digital Direct Marketing 
(DDM) campaign.

0G UN is the Global Association of 0G Network 
Operators, powered by Sigfox, the world’s 
leading IoT service provider.

As the Sigfox Operator for LATAM, Brasil and UK, we are one 
of the world’s largest provider for connecting devices 
to the internet. www.wndgroup.io





Ebi’s application of our Sigfox 0G Network and partner solutions demonstrates superbly the way that our 
low-cost, highly reliable IoT network opens the door to novel applications.

Tim Harris, Chief Executive, WND UK“

Outcomes for Land Rover speak for themselves

Land Rover achieves 48% response rate with 
Ebi’s Digital Direct Marketing Campaign 

Case Study

Ebi developed a sophisticated digital direct mail 
(DDM) cloud platform, built to adapt and fully 
integrate with a range of push notification capabilities 
and broad APIs. DDM Cloud can deliver direct 
multichannel communications or trigger alerts and 
notifications into existing client marketing 
information systems and other marketing solutions. 

The teamwork  between Ebi and WND UK on the DDM 
campaign for the Land Rover Evoque model delivered 
personalised IoT-enabled packs to the home addresses 
of 5,000 potential customers. The campaign achieved 
an unparalleled results and resulted in a 24x 
return-on-investment.  The campaign has picked up 
awards from the Direct Marketing Association.

The future potential for DDM is broad and the results are compelling. “We are working to make it cost-effective 
for a wider range of products – not just high-end cars. Combining digital with physical channels is a marketing game 
changer and this technology does it beautifully,” concludes Thomas. 

0G UN is the Global Association of 0G Network 
Operators, powered by Sigfox, the world’s 
leading IoT service provider.

As the Sigfox Operator for LATAM, Brasil and UK, we are one 
of the world’s largest provider for connecting devices 
to the internet. www.wndgroup.io


